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Abstract: This study aims to explore the influence of Catur Guru a central ethical 
and spiritual concept in Balinese Hindu tradition on individual economic 
intentions. Catur Guru comprises four respected figures: Guru Swadyaya (God), 
Guru Wisesa (government), Guru Pengajian (teachers/lecturers), and Guru Rupaka 
(parents). Using an exploratory qualitative literature review approach, this research 
examines how values passed down by each of these "gurus" shape economic 
intentions such as the intent to engage in entrepreneurship, saving, investing, 
purchasing, and working. Findings reveal that religiosity, trust in government, the 
role of educators, and family support significantly contribute to forming economic 
intentions, either directly through normative teachings or indirectly through the 
internalization of values. This study highlights the importance of integrating local 
cultural values into behavioral economics research and public policy development. 
By deepening the understanding of Catur Guru’s influence, this review aims to 
support the development of context-sensitive and sustainable strategies that 
promote ethical and productive economic behaviors within Balinese society. 
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Introduction 

Bali is one of the provinces in Indonesia that has long been known internationally, not 
only for its natural beauty, but also for its rich culture and deep spirituality. The island, often 
dubbed the Island of the Gods, is the most prominent icon of Indonesian tourism and has 
attracted millions of tourists from all over the world every year. However, Bali's appeal does 
not lie solely in the physical tourism aspect, but also in the strength of cultural values that are 
deeply embedded in the lives of its people. In the context of increasingly rapid globalization 
and modernization that continues to suppress local traditions in various parts of the world, 
Bali is a real example of a region that is able to consistently maintain its cultural roots. This 
success cannot be separated from the collective commitment of the Balinese people in 
preserving and caring for the ancestral heritage that has been passed down from generation to 
generation. The Balinese people highly uphold the values of local wisdom, and make it an 
integral part of everyday life. Various traditional ceremonies, social systems, community 
structures, and spiritual practices are clear evidence that traditions are not only preserved as 
symbols, but also carried out as a guide to life. One important aspect in the sustainability of 
Balinese culture is the informal education system rooted in local cultural values, which 
provides direction and moral guidance for the community. In an environment filled with 
traditional values, various concepts of local wisdom emerged that became the foundation of 
the Balinese people's philosophy of life. This local wisdom is not only symbolic, but also 
influences the mindset, behavior, and important decisions of individuals in various aspects of 
life, including the economic aspect. 

One form of local wisdom that is very central to the life of the Balinese people is the 
concept of Catur Guru. This concept is not only interpreted as an ethical and spiritual norm, 
but also as a guide to social life that forms relationships between individuals and various 
elements of authority in their lives. Etymologically, the word "catur" comes from Sanskrit 
which means "four", while "guru" comes from the root word "gur" which means to lift, "gu" 
which means darkness, and "ru" which means illumination. Philosophically, this meaning 
shows that the teacher is a figure who lifts humans from darkness to the light of knowledge 
and wisdom. Within the framework of Catur Guru, Balinese Hindus are taught to respect four 
types of teachers: Guru Swadyaya (God), Guru Wisesa (government or leader), Guru Pengajian 
(teacher at school or lecturer at university), and Guru Rupaka (parents or people who raise 
them). These four elements are believed to have a very large role in shaping a person's 
character, personality, and direction in life. The concept of Catur Guru plays a very important 
role in the social and spiritual structure of Balinese society, especially in shaping the moral 
foundation and behavior of individuals. Each element in Catur Guru has moral and social 
authority in an individual's life, and their existence complements each other in shaping a 
person's identity and value system. In the context of education and decision-making, this 
teaching is a very powerful guide, including in decisions related to economic aspects. As global 
attention to local values in the study of management, economics, and social psychology 
increases, it is important to further explore how concepts such as Catur Guru can influence 
individual economic decisions, especially in terms of intention. Conceptually, intention is an 
important predictor of actual behavior, as explained in various behavioral theories such as the 
Theory of Planned Behavior (Ajzen, 1991). In the realm of economics, intention reflects a 
person's cognitive and affective tendencies towards a particular economic action, such as 
entrepreneurial intention, saving intention, investment intention, purchase intention, and 
work intention. Previous studies have explored the determinants of economic intention from 
individual perspectives such as personality, financial literacy, attitude towards risk, and social 
influence. However, there has not been much research that explicitly examines how cultural 
and spiritual constructs such as Catur Guru can shape and influence a person's intention in an 
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economic context. In fact, in a society that highly upholds cultural values such as Bali, the 
influence of these values on economic decisions is likely to be very significant. 

The literature shows that each element of Catur Guru has the potential to influence an 
individual's economic intentions. For example, Guru Swadyaya (God) can be associated with 
spiritual values that guide a person in choosing economic activities that are in accordance with 
religious teachings and ethics. In many studies, spiritual values have been shown to influence 
consumption behavior, ethical investment, and ethical business practices. Guru Wisesa 
(government) has the authority to shape economic policies and provide normative guidance to 
citizens. Trust in government institutions and perceptions of economic regulations can 
influence a person's intention to start a business, save, or invest. Guru Pengajian 
(teachers/lecturers) act as educational agents who can transmit economic values, knowledge, 
and motivation to students. In this context, the role of lecturers or teachers in motivating 
students to become entrepreneurs or agents of economic change is very important. Meanwhile, 
Guru Rupaka (parents) have a long-term influence on children's economic values, including in 
terms of money management, work preferences, and views on welfare. Although the logical 
implications of Catur Guru on economic intentions can be imagined theoretically, very few 
empirical studies have explicitly explained the relationship, especially with an exploratory 
qualitative approach. Most of the existing studies are still fragmentary and have not integrated 
the four elements of Catur Guru holistically. In addition, the research approach used is still 
mostly dominated by a quantitative paradigm that tends to not capture the depth of meaning 
and local cultural context. Therefore, this study is here to fill the gap with an exploratory 
qualitative approach that is able to explore the subjective and narrative meaning of the 
influence of Catur Guru on individual economic intentions, especially in the context of 
Balinese society which is still very thick with traditional values. 

The urgency of this research is even higher considering that in the era of globalization 
and technological disruption, there has been a rapid change in the economic mindset of the 
younger generation. On the one hand, the younger generation of Bali is exposed to global 
information that encourages modern economic rationality; but on the other hand, they still 
live in a social environment that highly upholds customary values and local wisdom. In 
conditions like this, it is important to understand how traditional values such as Catur Guru 
remain alive and relevant in influencing the economic intentions of the younger generation. 
This understanding is crucial not only for the development of local culturally based economic 
behavioral theory, but also for the design of contextual and effective policies and programs, 
both in education, entrepreneurship, and local economic development. Thus, the main 
objective of this study is to explore in depth how factors in Catur Guru influence individual 
economic intentions, focusing on intentions to become entrepreneurs, work, save, buy, and 
other forms of economic intentions. This study will use an exploratory qualitative approach, 
which allows researchers to comprehensively explore individual perceptions, experiences, and 
narratives related to the role of Catur Guru in shaping their economic motivations and 
decisions. With this approach, it is expected to find patterns of meaning that show the 
interaction between local cultural values and economic behavior in the context of modern 
Balinese society. This study will not only contribute to the development of literature in the 
field of behavioral economics and culture-based management, but also have practical 
implications in designing local value-based economic interventions. Through a deeper 
understanding of Catur Guru, policy makers, educators, and economic actors can design 
strategies that are more sensitive to the cultural context in order to encourage productive and 
ethical economic behavior. In addition, this research is expected to broaden the horizon of 
thinking in management and economic studies, that the influence of traditional cultural values 
should not be ignored in formulating sustainable development approaches. 
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Method 
This study was conducted using an exploratory literature review approach that aims to 

explore and understand in depth how the concept of Catur Guru in the Balinese Hindu 
tradition can influence a person's intentions in the context of economic behavior. This 
approach was chosen considering the limitations of empirical studies that directly link local 
cultural values to economic intentions, as well as the need for extensive conceptual exploration 
of various related dimensions. As part of an exploratory study, this study emphasizes 
deepening the meaning, contextual relevance, and theoretical interpretation of the scattered 
literature, rather than following a systematic structure as in a systematic literature review. 
Thus, this methodology provides flexibility for researchers to explore various relevant and 
complementary references in explaining the topics raised. 

The main data sources in this study come from literature searches on various academic 
platforms, with the main focus on Google Scholar as a broad and inclusive scientific search 
engine. In addition, several supporting articles were also searched from other databases such as 
ResearchGate, Academia.edu, and national and international accredited journal portals, such 
as SINTA, DOAJ, and Scopus. The search was conducted using a combination of keywords in 
Indonesian and English, such as: “Catur Guru,” “Hindu Bali,” “nilai budaya dan ekonomi,” 
“cultural values and behavioral intention,” “economic intention,” “intention and decision-
making,” “intention to entrepreneurship,” “intention to save,” and “role of teachers in 
individual intention.” This combination of keywords was used to capture relevant cross-
disciplinary articles, both from the fields of cultural anthropology, behavioral economics, 
social psychology, management, and religious and educational studies. The literature collected 
includes scientific works in the form of journal articles, conference proceedings, theses, 
dissertations, and academic books that discuss directly or indirectly the influence of cultural 
values, spirituality, and social relationships on individual intention in the context of economic 
behavior. The researcher did not strictly limit the year of publication, because in this 
qualitative exploration, the relevance of content and conceptual depth are prioritized over the 
recency of the data. However, priority is still given to literature published in the last two 
decades (2000–2024), considering that during this period there have been significant 
developments in cross-cultural studies and behavioral economics. 

The first step in this process is to identify literature that generally explains the concept 
of Catur Guru as part of the value system of Balinese Hindu society. This kind of literature is 
the main foundation in understanding the conceptual structure of the four gurus: Guru 
Swadyaya (God), Guru Wisesa (government), Guru Pengajian (teacher or lecturer), and Guru 
Rupaka (parent). After that, the researcher explores various studies that explain the influence 
of each of these figures on individual attitudes, values, and behavior, especially those related to 
economic aspects. Although there are not many studies that explicitly examine the influence of 
Catur Guru in an economic context, there are many findings from cross-disciplinary studies 
that can be used as a conceptual basis for understanding this relationship. For example, several 
studies have shown that religiosity and spirituality associated with Guru Swadyaya can shape a 
person's intentions in terms of consumption, saving ethically, or engaging in value-based 
economic activities. Meanwhile, trust in the government or institutions (Guru Wisesa) has 
been shown to influence the intention to comply with economic regulations, pay taxes, or 
even the intention to become an entrepreneur within a formal framework. The influence of 
Guru Pengajian appears in many studies of entrepreneurship education that highlight the role 
of lecturers and teachers in shaping students' economic motivation. Meanwhile, Guru Rupaka 
which refers to parents is widely studied in literature that links the influence of family values 



38 | Wijaya, B, K. et al (2025) 

Journal of Business and Management 
Volume 5, Nomor 1, 2025, Page 34-46 

and parenting to consumption attitudes, financial literacy, and children's economic 
aspirations. 

The analysis process in this literature review was carried out through critical reading 
and thematic review. Relevant articles were analyzed to find consistent patterns of 
relationships between the elements of Catur Guru and the dimensions of intention in 
economic behavior. This approach allows researchers to construct an initial framework of 
thought that explains how the four teachers can be sources of intention formation, both 
directly through norms and teachings, and indirectly through the process of internalizing 
values and social experiences. In this process, researchers also consider the background of the 
Balinese context as a religious and communal society, which of course strengthens the 
influence of cultural values on the decision-making process. Through this methodology, 
research is expected to provide an in-depth and holistic conceptual picture of the relationship 
between Catur Guru and a person's economic intentions. This study does not aim to test the 
hypothesis quantitatively, but to build a strong theoretical foundation and conceptual 
framework as a reference for further empirical studies. In addition, this exploratory approach 
allows for the discovery of new aspects that have not been widely explained in previous 
literature, especially in the context of integrating local cultural values into modern economic 
behavior. 

Result and Discussion 
The concept of Catur Guru in Balinese Hinduism is not just a spiritual value system, but 

also a foundation for character formation, social ethics, and guidance in making life decisions, 
including economic decisions. In the context of Balinese society that still highly preserves 
ancestral heritage and makes cultural values the foundation of life, Catur Guru can be seen as a 
normative framework that shapes an individual's perspective on the world, including how a 
person assesses risk, sets goals, and takes economic steps. Therefore, exploring the influence of 
Catur Guru on economic intentions is important, especially in understanding local value-
based economic motivation and behavior. In this section, the discussion will be divided into 
four major sub-themes according to the structure of Catur Guru, namely: Guru Swadyaya 
(God), Guru Wisesa (government), Guru Pengajian (teachers/lecturers), and Guru Rupaka 
(parents). 

1. Guru Swadyaya 
Religiosity is an important aspect that influences individual intentions and motivations 

in various dimensions of life. A person's level of religiosity is closely related to the awareness 
of the importance of sincere intentions and goals that are in line with the values of faith. 
Religious individuals tend to act based on the belief that every action is judged not only by the 
results, but also by the intentions behind it. In the context of consumer behavior, religiosity 
has been shown to have a significant influence on the decision to purchase halal products, 
because consumers with good religious knowledge and practices tend to be more selective in 
choosing products that are in accordance with their beliefs (AENI, 2024). In addition, 
spirituality and faith also shape ethical behavior, where a person is more likely to uphold 
moral values and avoid actions that conflict with religious teachings such as cheating 
(Urumsah et al., 2016). Among Generation Z, religious values are even the main driver in 
forming intentions to do things that are oriented towards sustainability, including choosing 
environmentally friendly tourist destinations (Putra, 2024). Strong religious norms also have a 
positive impact on attitudes in making consumption decisions, especially in choosing halal 
and sharia-compliant products (Rochmanto & Widiyanto, 2015). Thus, religiosity is not only a 
spiritual foundation, but also acts as a moral and motivational compass in determining the 
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direction of a person's actions in everyday life. 

The interplay between God, religion, spirituality, and various economic intentions such 
as entrepreneurial, purchasing, saving, and working intentions is complex and reveals 
significant implications. Several studies have established connections between religious beliefs 
and economic behaviors, impacting consumer choices and entrepreneurial actions. Religious 
beliefs often shape economic values and behavior. For example, studies have shown that beliefs 
in higher powers can significantly influence individual traits that enhance economic 
performance, as seen in the works of Barro and McCleary, which illustrates that beliefs about 
morality and the afterlife relate positively to economic growth, although attendance at 
religious services may not have the same effect (Barro & McCleary, 2003). Similarly, Davis and 
Rodriguez argue that there is a tangible relationship between robust religious beliefs and 
economic values, revealing that both beliefs and social practices intersect to influence 
economic attitudes and behaviors (Davis & Rodriguez, 2024). 

Furthermore, Chai and Wu highlight the mechanism where religious belief groups tend 
to exhibit stronger social interactions and internal cohesion, which can lead to more prudent 
economic decisions related to health insurance participation in China (Chai & Wu, 2024). This 
stronger internal group trust can facilitate greater economic collaboration and mutual 
support, thereby potentially fostering entrepreneurial intentions within religious communities 
(Miao et al., 2021). Additionally, Miller and Ewest suggest that workplace spirituality allows 
firms to harness organizational values that align with intrinsic religious beliefs, ultimately 
influencing employee intentions related to job satisfaction and commitment (Miller & Ewest, 
2015). The impact of religion on purchasing intentions and consumer behavior has been 
thoroughly studied. Agarwala et al. propose that dimensions of religiosity, such as prayer and 
community involvement, drive significant variations in consumer behavior, especially 
fruitfulness and ethical purchasing (Agarwala et al., 2019). In contrast, Nassè's research 
highlights that both materialistic and spiritual dimensions of religious beliefs can lead to 
diverse consumer choices, reflecting how religiosity influences consumption patterns within 
different cultural contexts (Nassè, 2021). This suggests that religious frameworks can determine 
not only what individuals choose to purchase but also how they save or invest their financial 
resources. 

Moreover, in the realm of entrepreneurship, religious beliefs significantly motivate 
individuals towards entrepreneurial pursuits. Gao et al. assert that religious beliefs positively 
influence entrepreneurship, particularly within contexts of economic uncertainty where faith 
may inspire resilience and innovation among farmers in rural China (Miao et al., 2021). This 
sentiment is echoed by Westhuizen and Adelakun, who present a framework describing how 
elements of desire and disenchantment, driven by religious paradigms, can catalyze social 
entrepreneurship in challenging environments (Westhuizen & Adelakun, 2021). Furthermore, 
the nexus of spirituality and work has garnered considerable attention, particularly its role in 
shaping employee intentions. Research indicates that spiritual leadership can mediate the 
relationship between workplace experiences and employee turnover intentions, suggesting that 
fostering a spiritually enriching work environment leads to greater employee retention 
(Kachie et al., 2023). This reinforces the importance of aligning personal beliefs with 
workplace values to promote productive work intentions and a supportive organizational 
culture. 

2. Guru Wisesa 
The government has a significant role in shaping individual intentions, especially 

through policies, regulations, and public programs that are implemented. Through the 
provision of incentives, educational campaigns, and the establishment of supportive 
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regulations, the government can encourage people to make certain decisions, such as investing, 
becoming entrepreneurs, or purchasing domestic products. Government initiatives based on 
the results of this study have no influence on the intention of consumers in Banjarmasin to 
buy environmentally friendly products. Government initiatives are external factors that are 
not as strong as internal factors in influencing consumers. This means that the things the 
government does for the environment do not foster the intention to buy environmentally 
friendly products (Alhally, 2020). Government policy regulations during the Covid-19 
pandemic have a significant influence on passenger interests. In this situation, business actors 
in the aviation industry must be able to continue carrying out air transportation and passenger 
loading activities while still enforcing health protocols (Dedi Dwi Haryadi, 2022). 

The relationship between government policies, state leaders, and economic intentions 
particularly regarding entrepreneurship, purchasing, saving, and working has been the subject 
of extensive research, emphasizing how governmental actions shape economic behaviors and 
intentions at both individual and collective levels. Governments play a critical role in 
influencing entrepreneurial intentions through various policies and educational programs. 
Duong et al. found that entrepreneurial education combined with effective government 
programs significantly moderates the relationship between startup attitudes and 
entrepreneurial behaviors. Their study highlights how supportive governmental frameworks 
can enhance entrepreneurial intentions by creating a conducive environment for potential 
entrepreneurs Duong et al. (2022). This provides evidence supporting the idea that government 
interventions can directly influence individual intentions to engage in entrepreneurship. 
Moreover, the effectiveness of governmental support extends to vocational education and 
training programs. Salisu's research emphasizes that government support can indirectly foster 
entrepreneurial intentions among students by enhancing the effectiveness of training 
programs. This suggests that governmental backing not only provides financial resources but 
also helps shape favorable attitudes towards entrepreneurship, which subsequently influences 
intentions to venture into entrepreneurship (Salisu, 2020). Such connections indicate that 
government involvement is instrumental in instilling a robust entrepreneurial culture within 
society. 

In addition to fostering entrepreneurship, government policies also impact purchasing 
and saving behaviors through fiscal and monetary policies. Sari and Sasana discuss how 
government expenditures and revenues affect economic growth, indicating that a well-planned 
state budget can stimulate consumer confidence and spending intentions (Sari & Sasana, 2022). 
This relationship suggests that when governments effectively manage their fiscal policies, they 
can influence economic behaviors such as purchasing and saving, enabling citizens to exhibit 
different economic intentions based on perceived economic stability or growth prospects. 
Furthermore, fiscal and monetary policy frameworks are vital for creating favorable 
conditions for economic performance. Triansyah et al. illustrates how government policies can 
directly impact economic outcomes by addressing issues such as unemployment and poverty 
through tailored fiscal measures (Triansyah et al., 2022). Such policies not only stimulate 
economic activities but also shape individuals' intentions regarding saving and spending, 
teaching them to align their finances with governmental incentives. Government leaders' 
approaches to fiscal responsibility and support can significantly dictate the investment 
climate, thus affecting working intentions within the labor market. Ajah notes that 
government support for entrepreneurial initiatives directly influences access to funding and 
credit, which are essential for starting businesses. An enabling policy environment can thus 
lead to higher rates of entrepreneurship, enhancing employment opportunities within various 
sectors of the economy (Ajah, 2022). This indicates that governmental support policies are 
fundamental in cultivating a proactive workforce and encouraging citizens' active 
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participation in economic activities. Moreover, public policy discourse can impact individuals' 
attitudes towards their roles within the economy. Guisinger and Singer assert that government 
proclamations regarding economic policies can send key signals to market participants, 
influencing their confidence and, consequently, their economic behaviors (Guisinger & Singer, 
2010). A government that actively communicates its commitment to a stable economic policy 
framework can positively affect entrepreneurial intentions, savings, and consumption 
behaviors among citizens. 

3. Guru Pengajian 
The relationship between teachers or lecturers and a person's intentions, especially in 

the context of education and self-development, is very significant. Teachers not only act as 
transmitters of knowledge, but also as guides, motivators, and role models who can influence 
students' attitudes, interests, and intentions in pursuing their life goals. The use of nonverbal 
language by lecturers is one way that lecturers explain the material. Students' interest in 
learning can be fostered by maximizing the lecturer's nonverbal communication (Haliq & 
Nasta, 2017). Lecturers' creativity in learning can increase students' interest in learning by 
innovating methods, media, learning resources, and evaluation techniques (Yunus, 2025). 
Lecturers who have good pedagogical competence can arouse students' learning motivation, 
which ultimately increases their interest in learning Japanese. The higher the lecturer's 
pedagogical competence, the greater the influence in increasing students' learning motivation 
(Framesti & Karnawati, 2025). When lecturers and staff have more knowledge, they will be 
better at making decisions and will be more efficient and more precise in processing 
information and able to recall information better. Lecturers' knowledge of Islamic banking has 
an influence on the interest in becoming Islamic bank customers (SAPUTRA, 2017). Lecturers 
must be able to be role models in behaving in the classroom. The way to increase students' 
interest in learning, a lecturer must always improve the teaching methods given, always 
prepare themselves in teaching by mastering the teaching materials, be systematic in delivering 
the material, make the class an effective place for discussion so that students are able to express 
all the ideas they have (Esya Alhadi, Rini, 2013). There is a student perception of the law of 
teachers and lecturers, then there is an interest in students becoming teachers. if there is a 
student perception of the law of teachers and lecturers, then the interest of students becoming 
teachers will tend to increase (Suyono, 2014). 

The relationship between teachers in schools, lecturers at state universities, and various 
economic intentions such as entrepreneurial intentions, purchasing intentions, saving 
intentions, and working intentions is established through educational dynamics. The influence 
educators have on students' perceptions and behaviors regarding economic activities is 
substantial, directly shaping future societal outcomes. A critical area of influence lies within 
entrepreneurial intentions. Research by Fatoki indicates that entrepreneurship education 
significantly influences the entrepreneurial intentions of undergraduate students in South 
Africa, where the integration of practical work experience alongside academic learning 
cultivates a mindset conducive to entrepreneurship Fatoki (2014). This assertion is further 
supported by Lv et al., who found that guidance from entrepreneurship educators and 
participation in practical activities like business plan competitions can enhance students' 
entrepreneurial intentions (Lv et al., 2021). These findings highlight the pivotal role educators 
play as facilitators of entrepreneurial mindsets, encouraging students to consider 
entrepreneurship as a viable career path. Moreover, the impact of academic settings on 
purchasing and saving intentions is notable. Setiawan et al. illustrates that an understanding of 
economic literacy fostered through appropriate educational frameworks positively impacts 
students' purchasing behaviors and saving patterns (Setiawan et al., 2020). When educators 
impart economic concepts effectively, they equip students with the financial skills necessary 
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for informed decision-making, thereby enhancing their economic behaviors in the 
marketplace. 

In addition to entrepreneurial intentions, the influences of educational institutional 
policies are crucial for fostering working intentions. Kolvereid's work emphasizes that 
students with exposure to entrepreneurial training often exhibit higher levels of preparedness 
and confidence in pursuing various career paths, including traditional employment and self-
employment opportunities (Ilieș et al., 2023). This connection suggests that not only does 
entrepreneurial training promote business intentions, but it also nurtures a stronger work 
ethic and engagement in the labor market. Furthermore, the role of peer influence, as 
investigated by Lingappa et al., reveals how the academic environment can dictate students' 
aspirations and behaviors regarding entrepreneurship. Peer dynamics, alongside institutional 
support, can drive students' entrepreneurial intentions, influencing their decisions concerning 
purchasing and saving based on collective norms and values related to financial responsibility 
(Lingappa et al., 2020). This indicates that educational ecosystems, including interactions with 
peers and mentors, shape both financial literacy and entrepreneurial aspirations. 

Moreover, Liu et al. emphasize the moderating effects of family economic status on the 
relationship between entrepreneurship education and entrepreneurial intentions. This suggests 
that the socio-economic background of students, coupled with educational influences, can 
significantly shape their future economic behaviors, including spending and saving attitudes 
(Liu et al., 2022). Therefore, both familial and educational contexts must be considered to fully 
understand the dynamics influencing students' economic intentions. Lastly, the importance of 
a well-rounded entrepreneurial education is reinforced by Dey et al., who demonstrate that 
the perceived relevance of entrepreneurship education and the competency of teaching staff 
significantly correlates with students' entrepreneurial intentions. This underscores the 
argument for educators to be well equipped to instill not just business skills but also a robust 
understanding of economic literacy to prepare students for future economic challenges (Dey et 
al., 2023). In summation, educators in schools and universities profoundly influence students' 
entrepreneurial intentions, purchasing behaviors, saving patterns, and working aspirations 
through structured programs and educational practices. The synergy between educational 
provision and individual socio-economic background constructs a foundation for students to 
engage effectively within the economic landscape. 

4. Guru Rupaka 
Family support plays an important role in shaping a person's intentions and interests in 

various aspects of life, including education, career, and entrepreneurship. A supportive family 
environment not only creates a sense of security but also fosters motivation, self-confidence, 
and resilience in facing challenges. In the context of entrepreneurship, the family has a 
significant influence through encouragement, advice, role models, and financial stability which 
are the initial foundations for someone to start a business (Amadea & Riana, 2020). In 
addition, the family environment also contributes to the growth of interest in learning and 
reading, where a supportive home atmosphere and attention from parents can increase 
students' interest in the learning process (Shafira Kurnia Nurmaliza, 2022). The influence of 
the family is also evident in the career decision-making process, where parental involvement 
through guidance, support, and trust is a key factor in determining the direction of a child's 
future (Esya Alhadi, Rini, 2013). In fact, in choosing certain professions such as public 
accounting, strong encouragement from parents can give rise to high desires in students 
(Rahmi & Putra, 2023). Therefore, the family is not only a place of shelter, but also a center for 
the formation of a person's character, ideals, and direction in life. 

The relationship between parents and various economic intentions including 
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entrepreneurial intentions, purchasing intentions, saving intentions, and working intentions 
plays a critical role in shaping children's future financial behaviors. Parenting styles and 
parental involvement significantly influence children's attitudes toward entrepreneurship, 
consumption, and financial literacy. Entrepreneurial Intentions: Research indicates that 
parental role modeling is a fundamental factor influencing children's entrepreneurial 
intentions. For example, Friedline et al. demonstrated that adolescents are more likely to 
develop saving habits and a propensity for entrepreneurial ventures when their parents exhibit 
positive financial behaviors, including saving and investing (Friedline et al., 2011; . The concept 
of family financial socialization, discussed by Zhao and Zhang, highlights how discussions 
about money at home shape children's understanding of economic principles and behaviors, 
encouraging entrepreneurial aspirations Zhao & Zhang, 2020). When parents share their 
entrepreneurial experiences or challenges, they inspire a mindset that sees entrepreneurship as 
a viable path. 

Purchasing Intentions: Parenting behaviors are critical in shaping children's purchasing 
intentions. Children raised in environments where financial literacy is prioritized tend to 
display more responsible purchasing habits. Lučić et al. found that parental norms 
significantly affect children's saving intentions, which correlates with responsible purchasing 
behaviors and financial self-efficacy (Lučić et al., 2024). Family discussions about consumer 
choices help children understand the implications of spending, contributing to their ability to 
make informed purchasing decisions as they grow older. Furthermore, modeling prudent 
financial behavior, such as budgeting and deliberate purchasing choices, fosters similar 
behaviors in children, setting the stage for responsible consumer behavior in adulthood 
(Friedline et al., 2011; . 

Saving Intentions: Parental influence extends explicitly to saving behaviors. Vafaeenejad 
et al. discuss how positive family dynamics can create a nurturing environment for children to 
adopt beneficial financial behaviors (Vafaeenejad et al., 2019). Parental encouragement about 
the importance of saving money teaches children valuable lessons about delayed gratification 
and financial planning. specifically, directly discussing saving and showcasing their own 
savings habits are linked to increased saving intentions among children and adolescents 
(Friedline et al., 2011; Zhao & Zhang, 2020). This influence can be affected by the family's 
socio-economic status, as children from families with strong financial literacy and practices 
are more inclined to replicate these behaviors, leading to notable differences in saving 
intentions (Lučić et al., 2024). 

Working Intentions: The socio-economic environment created by parents also 
significantly impacts children's working intentions. Research from Akben-Selçuk indicates 
that financial education provided at home influences college students' financial behaviors and 
decisions, including their career choices (Akben-Selçuk, 2015). Additionally, Newland et al. 
emphasize that families experiencing economic hardship may struggle to convey positive work 
ethics to their children, negatively affecting their willingness to engage in work and pursue 
career paths requiring entrepreneurial skills (Newland et al., 2013). Parents who exhibit a 
strong work ethic and demonstrate resilience during economic challenges still have similar 
values in their children, fostering a sense of responsibility and ambition toward gaining 
employment or starting their ventures. 

The impacts of parents on children's entrepreneurial intentions, purchasing, saving, and 
working behaviors are profound and multifaceted. Parental involvement and the educational 
context they create play pivotal roles in shaping children's financial and entrepreneurial 
mindsets. Children learn by observing and interacting with their parents, and the values 
instilled during formative years can dictate long-term economic behaviors and intentions. 
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Conclusion 
This literature review has explored the significant role of Catur Guru comprising Guru 

Swadyaya, Guru Wisesa, Guru Pengajian, and Guru Rupaka in shaping individuals' economic 
intentions within the cultural context of Balinese society. The findings indicate that spiritual, 
governmental, educational, and familial influences serve not only as ethical and social guides 
but also as cognitive and emotional motivators for economic behavior. These cultural values 
help determine intentions related to entrepreneurship, saving, investment, purchasing, and 
work, suggesting that economic decisions are deeply embedded within the sociocultural and 
spiritual fabric of Bali. Despite the theoretical clarity of Catur Guru's potential influence, 
empirical investigations remain limited and fragmented. Therefore, future research is 
encouraged to empirically test and contextualize these cultural dimensions through in-depth 
qualitative or mixed-methods approaches. Understanding the interplay between traditional 
values and economic behavior offers a valuable contribution to culturally grounded behavioral 
economics and development policy. In conclusion, integrating local wisdom such as Catur 
Guru into economic discourse is not only relevant but essential for crafting culturally 
responsive strategies in education, entrepreneurship, and policy-making particularly in 
societies where tradition continues to serve as a vital compass for everyday decision-making. 

Directions for Future Research 
While this review provides a conceptual foundation for understanding the influence of 

Catur Guru on economic intentions, several avenues remain open for further exploration. 
First, future studies should empirically examine the specific mechanisms through which each 
component of Catur Guru influences various types of economic intentions (e.g., saving, 
investing, working, or entrepreneurship). Mixed-methods or longitudinal designs could offer 
deeper insights into how these influences evolve over time and across different social strata. 
Second, comparative research across cultural contexts such as between Balinese Hindu society 
and other traditional communities in Asia could enrich the understanding of how local 
wisdom interacts with economic behavior in varying socio-religious environments. This could 
also help identify universal versus culturally specific drivers of economic intention. Third, 
more focused studies are needed on the younger generation, particularly in the face of 
globalization and digital transformation. Investigating how Balinese youth reconcile 
traditional values with modern economic aspirations could provide valuable input for 
education, youth policy, and entrepreneurial development programs. Lastly, interdisciplinary 
approaches that bridge economics, anthropology, psychology, and religious studies would be 
beneficial in developing a holistic theoretical framework that captures the depth and 
complexity of culturally embedded economic behaviors. 
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